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Management VARTA AG Headquarter

V| VARTA

CEO — Herbert Schein | CFO - Armin Hessenberger

Li-lon-Solutions & Microbatteries Household Batteries

Li-lonen Li-lonen Solutions Consumer Energy Storage
CoinPower Large Batteries

Torsten Schmerer Michael Berger Reiko Stutz Gordon Clements Peter Werner Peter Werner

CTO - Rainer Hald | COO - Guido Schweitzer | CHRO — Sebastian Lang
Communications — Christian Kucznierz | Business Development — Fabian Stock




Vision V| VARTA

“We define the future of
battery technology

to empower a more 1ndependent
life.”




Mission V| VARTA

,Through continuous
investmehts in research and
development, we set the
benchmark 1n battery
technology and customization
to strive market leadership 1n
our segments.”
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VARTA Brand Profile

Think Sincere
Tank Responsibility
Technology EK |UI'E|' Shaping
| eadership p Future Life
Home of Striving for
Innovations Energy-Efficiency

Value

Reliability

FPartner
to Market



The new VARTA Logo A VARTA

\ VARTA \{ VARTA

= More technical look VARTA bue
. CMYK:100 /80 101 &
= Modernized font s s
VARTA symbol and name mark VARTA symbol and name mark HHS':MJU% black
without further content: with further content (e.g. product name):
= Larger symbol o
= Flexibel usage with \4 \d VARTA yellow

Pantone 116 C

combined or splitted logo \d VARTA VARTA VARTA

LONGLIFE RGB: 253120210
RAL:1021

HKS: 4K 90%
#fdcall



Brand Design Changes

New VARTA Font

Application stucture

KAPITEL VARTA DIN Wd Regular
-

I I e a d ll I l e —= VARTA DIN Wd Regular

S ] b ll ne VARTA DIN Wd Regular

Copytext = VARTA DIN Regular

Highlight Copytext ————= VARTADIN Bold

Table VARTA DIN Cd Regular
Highlight | Table VARTA DIN Cd Bold
Headline / Table > VARTA DIN Cd Bold

Product Pictures

Straight White
for Images B2B

e W w N W v

Dynamic Gray
for Images In catalogs /
brochures and on website / B2B

Business Stationary

\4 VARTA

Barnd Fuchs
Facility Sarvice

Tal: +49 YDB1 240 Ba-&7

Mobila: +49 152 D20 038 RE

bernd fuchs@varta-microproduction.com
VARTA Microbatiary - A Compary of WARTA A3

Dynamic Metal
for Images on website / B2C

0’

\d VARTA

hd VARTA

¥
i
i
i

Dynamic Beam
for Images on photos / applications




New VARTA Corporate Website

Empowering
Independence
Seince 1887.

VARTA - Die ganze Geschichte

erfahren Sie hier.

Landing Page

M VARTA

Maln Page Konsument

M VARTA

’ Intelligente
Geréte brauchen

intelligente
Energielosungén

WARTAY . |

Maln Page Industrie

Maln Page Investoren

M VARTA

Maln Page Karrlere

Company Confidential
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Picture Gallery Independence A\ VARTA
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Picture Gallery Explorer




Picture Gallery Performance




Picture Gallery Tomorrow




Ellwangen, 24. February 2021



How we will strengthen our vision V| VARTA

Think Tank Sincere
Responsibility
Technology |
PrOdUCt Leadership Shapmg
f Explorer Future Life
Performance
Home of Striving for
Innovations s DL
Packaging
>
Design %o
100% )
Reliability Best Value
Partner
to Market

Company Confidential / Brand Relaunch Primary 2021



How to become unique? A\ VARTA

Is it VARTA or another battery?

Where is VARTA?

Best before 12-2028 B
MADE IN GERMANY _ Ll o

LONGLIFERower

: best before i!!a!! L

MADE IN GERMANY ‘Rehsv

Company Confidential / Titel der Préseﬂfa{ion



How can we develop the battery as a
unigue brand product?

= How many VARTA Batteries do you see?
= Which brand do you recognize without reading the brand name?
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\d VARTA
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echargeable & Portable
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The new VARTA LLP - Just Unique! A VARTA

* Only cell on the market
with triangular head

* Represents the very
well known VARTA 1logo

* Matt finish for unique
touch and feel

* Strong iconography

* 100 % brand recognition

Source, footnote Company Confidential / Brand Relaunch Primary 2021 45



Brand recognition without logo A\ VARTA

| ]> MADE IN GERMANY

- . —

LONGLIFE




\d VARTA

The new LONGLIFE Power battery —
Outstanding brand sovereignty
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New design focus: brand iconography A\ VARTA

Bold iconography

Fantastic matt finish
Unigue and premium haptic
appearance

r
1™ ™

S
ik 41 <
2>

LONGLIFE
LONGLIFE

Company Confidential / Brand Relaunch Primary 2021 48



Higher-quality product perception M VARTA
confirmed by our battery shoppers

7 4 z 3
-—"e
. e
1
3

+52% of people feel that

haptic is premium quality
vs. glossy haptic*

—
ANAAIT™ ™™

IS'S
4 1.
mf<
N

LONGLIFE
LONGLIFE

ew, n=600 (DE /FR n=300), August 2020 Company Confidential / Brand Relaunch Primary 2021 49



Sharpened distinction for our entry lines A\ VARTA

New color coding:
strong brand iconography

Re-naming:
Basic color — basic quality

support quality perception
and fits into competitive world

basic finish

Company Confidential / Brand Relaunch Primary 2021 50



Sharpened distinction between different \d VARTA
chemistries

New color coding:

strong differentiation for our
Lithium batteries, in-line with
whole assortment

Bold iconography
Fantastic matt finish

Premium haptic appearance

Company Confidential / Brand Relaunch Primary 2021 51



Consistent implementation raises brand

recognition to a new level

VARTA .

\d VARTA

38 <. j X J&e

L iid u

;§gz g §% §czp

8% TR . 10 =t ‘

/ ) Haptic . Technology
—____ differentiation differentiation

Tactical Core Niche
White label Metallic label Metallic label
Glossy finish Matt finish Matt finish

New color for Lithium products

Company Confidential / Brand Relaunch Primary 2021 52



New cardboard
packaging




We focus on high recycling content for all M VARTA

our packaging

90%
recycled
content

in total

90-95%
recycled
content

80%* recycled content

i ALKALINE

ALKALINE *max

021 54


https://de.statista.com/themen/4645/plastikmuell/

Sustalinable and patented packaging In M VARTA
premium look and feel

A M
VARTA

Premium design refinement

LONGLIFE Patented mechanism
P QWE Z Cardboard-material packaging
0 y’ %,:é MADE IN GERW 100% reCyCIable
; g <\ < i 4 \, will save
IE |E E E Available for: 94to0
i * 4 i * 4 ULTRA Lithium :
G e EEREE @
th it SR B 2

Blister2/4/8

ALKALINE
a

Company Confidential / Brand Relaunch Primary 2021 55



Patented opening/close mechanism M VARTA

Y
VARTA

LONGLIFE
POWER

N ly =
O & > =
MADE IN GERMANY

Compact storage Easy removal |deal container
of individual cells for discharged cells

¢ ot
] l\L..
: 33
0 00 0
e it

VAR
LONGLIFE
POWER

VAR

LONGLIFE
POWER

-

FPOWER
POWER

ALKALINE

Company Confidential / Brand Relaunch Primary 2021 56



Premium appearance Is also confirmed by

our shopper

73% of people perceive
new VARTA logo as modern,
while brand is still easily identifiable

Device icons
support upselling!

O & &

Source: Independent market research institute, studio intervie

A M
VARTA

LONGLIFE
POWER

O & &

——
MADE IN GERMANY

28

VARTA

3

VARTA

LONGLIFE
POWER

LONGLIFE
POWER
VAR

LONGLIFE
POWER

VAR
LONGLIFE
POWER

ALKALINE

\d VARTA

VARTA is perceived
as the longest lasting battery

47% of shoppers choose VARTA

vs. 34% DUR
vs. 19% ENG

80% confirm:

very high valuable claim

Company Confidential / Brand Relaunch Primary 2021 57



INNOVATIVE
POWERFUL
PLASTIC-FREE

TOMORROW

VARTA
LONGLIFE
POWER
LONGLIFE
S0WER

VARTA premium batteries to empower a
new world of independent life



Strengthened brand appearance across all kd VARTA
ranges

s -m N -M
VARTA | YART

SUPER _ MADE IN *Gm

LONGLIFE
LONGLIFE
LONGLIFE POWER MAX POWER

HEAVY DUTY ‘"™ @ ,,

OO0

Quiality/Price

Tactical differentiation  Core Niche
Dual-Material packaging Cardboard-Material packaging Cardboard-Material packaging
FSC certified carton FSC certified carton FSC certified carton
Made of up to 90% recycled Made of up to 95% recycled Made of up to 95% recycled
content content content
Recyclable 100% recyclable 100% recyclable

Patented opening mechanism Patented opening mechanism

Company Confidential / Brand Relaunch Primary 2021 59



New VARTA Design with improved M VARTA
purchase probability

+9% higher +18% higher
vS. current design* VA RTA vs. Energizer*

LONGLIFE
POWER

\\ /,/’4-%
O & = ==
MADE IN GERMANY

+20% higher purchase +7% higher
probability of non-buyer vs. Duracell*

VS. current**

TA,J

TA
VAR

LONGLIFE
POWER

LONGLIFE
POWER
VAR

LONGLIFE
POWER

VWART
VWART

LONGLIFE

ALKALINE

Source: Independent market research institute, studio interview, n=600 (DE /FR n=300), August 2020 Company Confidential / Brand Relaunch Primary 2021 60



New VARTA design convinces over A VARTA
competition

AA
Better orientation / - I_v_l VARTA is the technology

easier choice on shelf! leader in the market

+46% vs. DUR +47% vs. DUR
+20% vs. ENG VAR I A +47% vs. ENG
LONGLIFE
POWER

N

O & = e
MADE IN GERMANY

More innovative!
+51% vs. DUR
+74% vs. ENG

VARTA is the battery

brand of the future!
+40% vs. DUR
+42% vs. ENG

TA}&

VARTA

LONGLIFE
POWER

VARTANGE

LONGLIFE
POWER

LONGLIFE
POWER
LONGLIFE
POWER

ALKALINE

Source: Independent market research institute, studio interview, n=600 (DE /FR n=300), August 2020 Company Confidential / Brand Relaunch Primary 2021 651



Empowering independence with M VARTA
Increased performance

Usage of innovative and premium
materials for more performance!

More active mass
for more independence!

New energy mix with
improved anode and
cathode formula

Company Confidential / Brand Relaunch Primary 2021 62



Empowering independence with M VARTA
Increased performance

+6% AA/AAA

+5% AA/AAA




New performance empowering more A\ VARTA
iIndependence

+34 min. (AA)*
—~~ +25 min. (AAA)* +18% (AA)**

+9% (AAA)**

i:j»




Top-tier performance in a competitive field kM VARTA

AR Made in Germany — made to last.
100
B = .
x: 11
] . .
4z . &
P D >

Value Premium Super Premium

VARTA Competitor A mCompetitor B m Competitor C

Performance in average according to IEC norm 60086-2:2015, Ed.13, Status January 2021. Performance may vary by device. Company Confidential / Brand Relaunch Primary 2021 65



VARTA offers best AAA battery In
Competition field

AAA

100

\d VARTA

Made in Germany — made to last.

S
<
>

n
m
J
oL
Z3
(o]
[

Value Premium

:
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>
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L
-
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s

Super Premium

VARTA Competitor A mCompetitor B m Competitor C

Performance in average according to IEC norm 60086-2:2015, Ed.13, Status January 2021. Performance may vary by devi
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Premium brand positioning \{ VARTA
— Premium value approach!

A-Brands generate value

£Energizer W\ VARTA DURACELL

B-Brands generate volume

” PHILIPS @BLAUPUNKT (Intenso) ...further B-Brands
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Branding starts with the product
Design innovation: embossing style

= Unique V-shape embossing

= Modern, clear and innovative Silver
Alkaline

= One design - for all systems Lithium




Branding starts with the product! M VARTA
New color coding for special batteries

Strong brand iconography
= New professional colour coding

= One coding for all Systems

Matt finish

= Haptic product experience
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Design innovation: A VARTA

Applied to all special battery packagings

DESIGN FEATURES

Bold & clear type designation

CR2032

Highlighted performance claim

Strong iconography on all cells and blisters

Metallic look

LITHIUM

BATTERY EXPERTS
'LI'JE 70°/o MORE ENERGY SINCE 1887
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The most secure and save

\d VARTA

VARTA child-resistant packaging

VA RTA

CR2032 =

PACKAGING FEATURES

NEW! 55% recycled material

BATTERY EXPERTS
LTJS 70°/o MORE ENERGY SINCE 1887

IEC Child resistant packaging

bl
—
w
(95
=
177}
(=1
)
o
[}

1

!

1

1

Battery cavities for secure opening

LITHIUM



Profit in a cut-throat silver market A VARTA
Increased brand recognition by design transfer

WATCH Batteries
NEW Design for more visibility!

= Watch carton packaging's
= |Immediate brand recognition

=  Professional look on shelf of
watch-makers and service centers




Thinking about tomorrow A VARTA
New sustainable material for J-packs

V3717 2R

SR626SW

WATCH Batteries
SR66

WATCH  ED: MM - YyYY NEW eco-friendly packaging ‘
&/ = PVC to PET J-Packs
= 80% recycled materials




Holistic design approach A VARTA
For all packagings & chemical systems

New brand design
fits perfectly
to all Special Battery

packagings

CR123A —

VI VARTA V377

SR626SW
WATCH SR66

!
Mercury

HgO% Quecksilber
Mercure

LITHIUM

ALKALINE
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TOP 3 Lithium Button Cells A VARTA
Bring the performance to the next level in 2021

up to

‘ 5 /0% More Energy* (% '~

Y €/ CR2032 \2 ]

\\“ * o Best Seller No. 1 \\ ‘ o
CR2025 CR2016

Best Seller No. 2 1 Best Seller No. 3




Performance boost for lithium CR2025 \d VARTA

Key Test vs. IEC

uto /0% More Energy* CR2025

KEY FOB

16

100%
Capacity Increase 15.5
+12%
< 15
©
£
o S 145
Pulse Applications =
14
135
M VARTA A B C

Source: Relaunch performance target. Final results pending. Internal VARTA CR2025 performance tests based on IEC electric key test requirements and MAD 01/2021.
Competitor test results based on IEC electric key test requirements and MAD. 09/2019. ** Avg. Capacity test results CY2Q3fpaRyn&bnfedenteatltd pBmdhdgRelaunch Special Batteries 2021 78



Capacity & Runtime Upgrade CR2016 M VARTA

Continuous Discharge vs. IEC

up o 50% More Energy* CR2016

CONTINUOUS DISCHARGE

1040
100%
Capacity Increase 1020
+16%
1000
<
:
£ 980
c
>
Applications 960
920
M VARTA A B C

Source: Relaunch performance target. Final results pending. Internal VARTA CR2016 performance tests based on IEC continuous discharge requirements and MAD 01/2021.
Competitor test results based on IEC electric key test requirements and MAD. 09/2019. ** Avg. Capacity test results CY2Q3fipaRynE&bnfedenteatltg pBmdhdgRelaunch Special Batteries 2021 79



V| VARTA

L 3

...J.\...

v__‘: '

- -

——
-

-
anpiree

T e

rgeable

‘ -

-

Recha

Ellwangen, 24 February 2021 / Relaunch September 2021



Cell design A VARTA

Innovative appearance & haptic
strong logo & iconography

green colors to emphasize RR characteristic

Rechargeable & Portable Power



Packaging design Recycled

% e |V
mAh
innovative packaging VA RT A

_ _ RECHARGE ACCU
recycled blister material RECYCLED

==
BATTERY EXPERTS
SINCE 1887

strong claims

@ LASTS UP TO
R—"

LONGER

Design preliminary

A
VARTA

ECO CHARGER

v, 21 %
.LJ’ RECYCLED

Rechargeable & Portable Power



Rechargeable 3.0: M VARTA
Range set-up

2 main lines:

POWER & RECYCLED

Focus on performance & sustainability

eeeeeeeeeeeeeeeeeeeeeeeeee



Rechargeable Batteries 3.0: \d VARTA
Range overview & capacities

AA: 2100
AAA: 800

™\
VARTA

RECHARGE ACCU

Tactical

Promotions
Glossy finish
Dual material packaging

Design preliminary

AA: 1350/2100/2400/2600 AA: 2100
AAA: 550/800/1000 AAA: 800

VARTA

RECHARGE ACCU
RECYCLED

VARTA

RECHARGE ACCU
POWER

'ﬂﬂﬁ'

|- |- ?ﬂ ﬂﬂ
i 49 1

_ . & & ‘

Eco Premium ad i “_

Premium

Permanent listings
Superior appearance
New cardboard blister

Rechargeable & Portable Power



RECHARGE ACCU Power M VARTA
performance increase

Improvement of formulation
and structure for premium
battery performance!

AA/AAA

increased cathode and anode
surface improves cycle life

additive in cathode active material
helps to improve the cycle life

eeeeeeeeeeeeeeeeeeeeeeeeee



RECHARGE ACCU Power M VARTA
best performance on highest capacities

Top level performance for highest capacities*

33%

more cycles*

more cycles*

66%

V' AA 2600mAh § AAA 1000mAh

*vs. current performance - internal testing based on IEC 61951-2 edition 3.0. Still ongoing. Data preliminary TBC.



RECHARGE ACCU Recycled: technology M VARTA
leadership to empower future life

highest amount of recycled N\
materials in the market:;

90%

more recycled content*

recycled active materials

*vs. current RECYCLED rechargeable batteries . Rechargeable & Portable Power



Selling arguments A VARTA

Best performance 0/ - of consumers consider VARTA RR batteries
for highest capacities 5 6 /Oto be the most innovative*

Innovative cardboard

2 1%eading performance Blister/ Recycled
Ighest recycled content on the market Blister

490/ .. of consumers consider VARTA RR batteries to be ~ SIFONger claims
Othe most environmentally friendly* VS. Competitors




Chargers packaging design

strong branding
In new VARTA blue

modern & technical look

less and modernized icons
highlighting key features

Design preliminary

PLUG CHARGER+

4<: =)
Y 3] 0
=2 0
< <
mw w
0] ©
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\d VARTA

reduced complexity

green color to emphasize
RR characteristic

Rechargeable & Portable Power



Chargers packaging design M VARTA

VARTA

ECO CHARGER

50% .;572 recycled cardboard packaging

AN
st

m perfect counterpart for RECYCLED batteries

CHARGING
CHANNELS

O
reduced & modernized icons

SWITCH OFF

LXAA )
| 2100mAh ADVANCED

SAFETY TECHNOLOGY

e
Mo [ph Remy T0 st

Design preliminary Rechargeable & Portable Power



Branding starts with the product A VARTA
Design innovation for VARTA LCD Chargers+

clear & modern product design
unigue v-shape
strong iconography

embossed VARTA logo

eeeeeeeeeeeeeeeeeeeeeeeeee



Branding starts with the product: \d VARTA
continues for new Easy Charger range

Innovative design

KAVARTA iluminated logo

o

A { KYVARTA
¥ 4 :

EoEIEEESTA. 0000000 O Rechargeable” & Portable Power



Packaging design A\ VARTA
Portable Power

v
VA RTA

q POWER BANK
modaern, FAST ENERGY

technical appearance
highlighting key features
plastic-free packaging
strong VARTA branding

reduced icons

Rechargeable & Portable Power



\d VARTA

FOCUS

Let's be the green kings
on shelves!

,We define the future of battery technology
to empower a more independent life.”

Rechargeable & Portable Power




Relaunch September 2021
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AN
VARTA

INDESTRUCTIBLE
F20 PRO
A unigue new design %;}50 %
Technical appearance © i
e, oy
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Lights packaging
New design

Design preliminary

VARTA

INDESTRUCTIBLE
F20 PRO

LUMEN

T 4 :
) 'Y [
SHOCK PROOF

55
HOURS

ANODIZED
ALUMINIUM

Roll out of new packaging design

VARTA

OUTDOOR SPORTS
ULTRALIGHT
H30R

RECHARGEABLE

ACCU

VARTA

INDESTRUCTIBLE
L30 PRO

V| VARTA

i V]
VARTA

BRITE ESSENTIAL
F10

YEARS
GUARANTEE

VARTA

WORK FLEX
STADIUM
LIGHT

1
METERS

V| VvARTA
U

RECHARGEABLE

to all Lights products

Company Confidential

Brand Relaunch Lights 2021 104






Strengthening brand awareness through A\ VARTA
POS support

Extend our

communication campaign Unique, eye-catching, innovative

Premium design refinement:
Metallic colors will attract attention

Maximum brand awareness
through strong brand visualization

Guaranteed stability

Convenient ready-to-sell solution Best value — Best impact in store

to empower instant sell-out

Modular display parts
for maximum flexibility

Company Confidential / Brand Relaunch Primary 2021 116




Consistent implementation will raise brand VARTA
recognition to a new level

% 1n \'\F; hA

W vARTA

v Y N Y
| YARYA VARTA VARYA VARTA

Wi vARTA

VARTA VARTA VARTA VARTA

Company Confidential / Relaunch Primary 2021 117



\d VARTA

FOCUS

Let's be the kings
on shelves!

,We define the future of battery technology
to empower a more independent life.”







National promo Ukraine — “Varta gives a

million”

A VARTA

BapTa cTae LLe KpalLoto

Bxin @ MeHo =

\d VARTA

M VARTA

OaHopa3oBi 6aTapenku

%0%

GinbLwe eneprii 2

Bxin & Meno =

nnnnnnnnnnnnnnnnnn

120%

Ginblwe exeprii

Period: September 2021 — March 2022

Prize fund: VARTA products + main prize 100 000 uah (~

3300 €). Total sum of the gift cost in RSP price + main prize

21 000 000 uah

Target: To draw attention of the shoppers to VARTA

relaunch. To inform them about new design and

Improvement. To give more competitive advantages.

A VARTA

BapTta napye MinbnoH!

woaus

A

W o 2

x200

Bxin & Menio =

W Peccrpauin W Mogapynks W Mepemoxati 'V Ymosu

ronoBHMi NP3

, Yo 000 e e
wvarta VARTAVARTA 7 VAR™A

oy
| =
=

50.000°




National promo Ukraine — “VARTAgives a M VARTA
Million!”

AA @ AAA g |!|
MVARTA VARTA

ENERGY VALUE?) LONGLIFE
PACK S

7@ OI& TBIN KOJ;:

AAPYEMO

Mmbg‘l.?; TRy Ty (3 f" =) f: r s
@ VARTA-PROMO,COM,UA/ HA CAWATI: | — —
NOAPOGML BCEPEAUHI CODE VARTA-PROMO.COM.UA < < Q /& ﬁ P

= | AAPYEMO - W /@

% | MUIbHOH! :

$: @ o E LAPYEMO
All VARTA products exclude ZnC and bli2 will be E; i : MUIbMOH! &E:

' ' ' i Y| e ] ' @ Lo %

stickered with unique code that give shoppers the - B f
possibility to register on site and participate in gift AESAEINE ALKALINE
lottery.

We start promo with “old”
products and finish with fully
restyled



